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Advertising and Sales management
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Explain the role of advertisement in marketing.
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Discuss the effectiveness of Advertisement on sales.
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Explain the importance of consumer behavior in advertising.
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Discuss the essential guidelines for evaluating the effectiveness of
advertising.
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What are the factors to be considered in selecting an advertising agency?
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Define personal selling. What are the objectives of personal selling?
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Explain the purposes of sales organization.
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What are the merits and demerits of recruitment?
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What are the training methods will you employ to motivate a high
committed sales force?
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Explain the process of making sales budget.
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Explain the importance of cost benefit analysis in measuring advertising
effectiveness.

Qs renevplenessciallsh Gsieaser G 2020



