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Food Retailing

@Gmmb: 3 Loewi 2 w7 sjere] HLIGLT 75
UGS — )

aflerm srevor 1 &1 1L_mwi eflesrmr (1x15 = 15)

LHD HeeTds aflarrds@hs@n el weaflds. (5x12 = 60)

UThs 2-amrey FhmsUILBS5L CsTfldlsr paflusgiasms
aflfleurs alloufss.
Briefly explain the importance of vast food marketing industry.
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Discuss the principles of marketing.
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Briefly explain the benefits of food retailing.
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Explain the different types of food retail institutions.
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State the objectives of retail format.
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Explain the functions of food value chain.
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Explain the functions of STP based on changing food demand.
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Discuss the different food retail marketing strategy.
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Explain the various characteristics of food retail communication.
9)) allpuener wpHeuisafler ohaludgiaudemns allarddEs.
Explain the importance of sales agents.
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State the different factors of food marketing manufacture.
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