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4. Enterprise mation Sy
5. Economics for Managers 1T

1T Semester
1, Financial Management
2. Operations Management
3. Human Resource Management
4. Marketing M ,
3. System Ana]

IV Semester ?
1. Strategic Management
2. Electivel
3. Electivell
4. Elective 1
5. Elective IV (or) Project

Electives :

i Marketing Management

IL  Financial Management

" System Management 4
Iv. Human Resource Management
V. Agri Business Mahagement

LMARKETING MANAGEM]
1. Murketing Research
2. Consumer behaviour
3. Advertising & Sales Management
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4. Product Management Vg0, S 1 3 o Mt T
5. Retail Management " e
6. Rural Marketing , 1 I Sllememr \
7. 'Brand Management h g : e T LT
& Distribution Management | e Paper 1 Pﬂﬂdlﬂe of Mﬂhﬂgemen!
b ni

nyion )
Management: |Cmpb— mmm-, - tmpm-tanne meemmdp
sation of management - management is science or art, Man-
agement thought: Evolution-contribution taylof and scientific
Finaneial Institutions & Suvu.es . management - Fayol's administrative ‘management - contribu-

tions of Peter Drucker, Herbert Simon and Bnmard Suu.ll

|

2

3

4. Investment Banking, ; v

5. Derivative rolamhge'me'nl 3 U"Eslﬁﬁmubﬁmewf busingss, 1
¥ F mt

6. Project appraisal

IL FINANCIAL MANAGEMENT PSS T
Investment & Portfolio Management. |
Corporate Finance ) eanaphbi

Planning: Coneepts -nature -steps-types-importance- barriers'
to effective planning- strategic and operational plans -planning
premises, Decision making: Conpept—pmss-types- guidelines
for effective decision "

1L SYSTEM MANAGEMENT
1. Knowledge M.m.ng»mcn:
2. Decision Support Manageiment
3. E-Business & Digital Economy
4. Modelling & simulation
5. Software project Mdnagerm:m
6. Internet Technologies & systems

Unit 111
Organizing: Concept -theory-Organization structure -Organiza-
tional design.Departmentation:Meaning-bases- selection of
bases- -span, of Management. Authority and responsibility:
Conceps -sources of authority-Limits ofsauthority- delegation
of aulhonty— centralization and decentralization. §

V. HUMAN RESOURCE NlANAIiEMiiN’I' . . Unit IV
I, Traming & Development ]
Plu-;;'ltlslrlrli:nce ‘j:;[;rgisul i E S“‘fﬂ“E Coneept - factors affecting staffing- job description,
( ‘.I.'gim'l‘ii]liﬂllil'] Development . analysisand spe:c:ﬁcanon Recruitment and selection: concept-
i g . selection process- tests -interview - placement. Training and

'J\I-l—'a-!d

Guidoesand Counselling : o development: concept-methods-evaluation: Performance ap-

Labour Legislation
6 Cnmpen'sa%iun Management . ... UPm\S’ﬂl concepts -methods- bumm jmb ewa!uamn
' ' gk . Unit N T

. Entrepreneurship Development . i

g s ; P A ‘ .Dire.e;lmg' Meaning- Prmmpqu—’I‘cchn1qum,~etTecu\ae supervi
V. AGRIBUSINESS MANAGEMENT | | y 'I" el gl sion, Maotivation: Concepts~ theorlgs of mmwauon-_hnam.ul

I. Natural Resource Mmangcnt g and non-financial incentives, Co cation: € Prtypess

2. Agri-Business Project Management process-barriers.. .

3, Agricultural Risk Managenient |, (000 Controfling: Meaning- swpﬁ-ryw«-bl'dsetary ecmtrnl— hreilk-

4, International Trade in Agncu]qgral Produm _ R::cn analysis.

5. Agricultural Tnput Marketing | erence

1. Principles and Practice of Management-LMPrasad
2. Organization and Management - Kastand Rosenzweiy
3. Management - Boone and Kurtz

6. Food Retiling A yapialm




Umt 1l 0 V5. 3L il ni.}-'g‘.‘.'m'-!
Inclmmkm behaviours Personality percep :
nter dpmonahbahumw -Gmandemtartg

Umulll, it ' ! h :
Organisation and lhuy\lenﬁ concept: Organuaﬂn‘n’-lhmﬂes. 3
social orgamisation, organisational riles; power m.lthorlty and :

statuy. The organisation rclatmn ftoits envlfmnment bR Rt

Unit IV
Monvation and morale. Ie"odcrrshtp-lmmre&ype and appmacheﬂ‘
development of leadership including laboratory training’ ami'
group dynamics.

Unit ¥V gl ) gt
Mimagement of Lhaﬂgt mnthct management, mgamt.atmn .
Health, Deyelopment and Effecti s, Manageme t‘bﬁch.
ture, Cross Cultural Munagemenl TPl iox AL

Suggested Readmgs
|. Kastand Rosenzweig = Organjsation: undeagemem
2. Ketth Davis = Human Behaviourat work %l

3. Kamala Chowdhey & Sudhin Kak;kur - Underﬁmndmg 1

Organisation Behaviour, 10 1 U
4. Athod & Coffey- Behaviour in Orfg.mlwimma' RN
5. Hersey & Blanchard - Management of Organisation Behaviour '

6.Gibson: & Others - ()I’gd]‘ll\d("ﬁﬂ - -Szmt.ture"Prncev. and""

Behaviour ' b -2Aaannty h

7. Edgan Scheins u{]vganmltmankyeﬁﬂlogyH a0l TTORIGTERON, BN

8. Katz & Kathn - The social Psychology nf(]rganlqatmﬁ PR
9. Abraham K Karman = Organisatonal Behavbour /1o

Tan Functions Consumer
mand - Normal versus inferior goods Slmsky'%gs-\ti €
mwmer'surphu ‘behaviour under uncert xpeéled u
 Measures of risk aversion: reveawd»ﬁ
WiitdHy groabegisy, Lo oo ! f ' !

. Theory of Form Behavior - production function, isoquants., Slas-
ticity of subsitution, returns to séale; profit maximization - Con-
ditional factor demand and output supply functions, profit func-

. tions, Cost 1 mlmmimmm- Conditional f: actordemands, average

.,g_andmgmnhcum.s short = run versus long - run Vgp\ux long - run

Lt i 1hr1um induwy demand andsuppiy functions, short
1 -rquuhbuhmmnwandexu. Jong - run eguilibrium, Monopoly
- Basic model, welfare and ‘output,’ ‘prite discrimination (first
degree, se.cpm! degrec thlrd dcgrcc). mumpohgregu!ahnn
;Umh‘:( (o Sl
1 Oligopoly: - b;mc elemenw ‘of ‘gariie theory: Cournot model,
Bertrandmodel quantity or price leadership model: collusion,
Refer:m:e
1. Mass-Colel, Andru; Whinston, Miichael D and Green, Jerry
R Microeconomic theoty Oxford: University Press, 1995,

~ 2. Varian, Hal R. Miémcconnnucmnlw,_,w-‘, | mn andd Com-
o pany, 1992 L

3 Brason, W.Macrogconomic Theory and Pkahcy 1989 4 (

4.Dornbush, R. and Fisheer,: "inFaemmnmem '((‘ h’m 155.7413)
McGraw Hill 1990 - o0

5, Leavacic and Rcmln Md(‘mturnunm Analys, Macmilhon,
1990

6. Bimal Jalan (ed.), The Indian Economy Problems and Pros-
pects, Penguin Books 1992

Paper 4. Management Science
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Unit 1
Mathematical basisiof ‘manageriat decision: Funiction - Appli-
cations of functions - Maxima & Minima - Matrix Algebrd -
Arithmetical Operations ~Properties solutions of equations by
inverse method., Gauss rJordan method and Cramer’s file.

U[jil 11 turnst ] Bty ot T wed d - Rapteold = manydil

Linear programming - Formulation - Graphical methods < In-

troduetion to Probability - Addition & Multiplication theorems

- Bayes theorems and its applications. Theory! of expectation -

EMY, i Bt WY ikiba B

TR RIS it e A A i gt R Sty
Descriptive Statistics - Measures of central tendency ~ Mea-
sures of dispersion; Skewness & Kurtosis -Frequency distribu-
tion - Hstograms - Polygons. Definition of random variahle!-
Binomial distribution, Poisson distribution, Nofmal distribu.
tion -Applications;to business situations. /11

Limit TV DT tx Bt Dpeniske st limoinl
Theory of Sampling and Sampling, methods: Simple random
sampling - Stratified random sampling - Systematic sampling -
cluster sampling. :
Testing of Hypothesis and Theory of inference - Type Tand 1
crrors, Concept of Sampling distribution - test 6f significance
for means, proportions and 8. [s Large samples; Analysis of
Variance one way classification. i f fit

Unit V ‘ g 1
Theory of Correlation and regression: Meaning of Corrélatioh
and reg[ession—?ﬁmip]es.;ofelnr'gust-_.squarési = Simple Linear

Regression - Simple correlation ~Corefficient ~Rank Corréla-

tion., 7 rke

Reference | / e

I. Mathematics for Managers - M Raghavachari, TMH /

2 Statistics for management - Levin efal BRI

3. Busmess Statistics - Saha (Central) A

4. Quantitative Techniques for ‘managerial Decision making -
VK Srivastava, S.V.Shenoy & S.C.Sharma it '

5. Introduction to Statistics for Business-Tohn Fraund

w0 181

Paper 5. Business Communication

Unit I VSl B

Comin iéﬁﬁﬁn!ﬁiﬁfﬁiﬁﬁ"&.ﬁﬂ Significance for Management-
1ypes of communication media barrier. to communicatoin -

" "Principles of %&ﬁt m&qﬁ:‘;i‘aéﬁqa o'

" Correspondence - Norms for business letters - letter for differ-
ent kinds of situations ~ personalized stand letters, enguiries,

| Cusiomer’s complain 5, collection letters, and sales promotion

Pt 1 RV T LW \. . ! &

Unit 11 ; %

Report writing - structure ©f reports - long and short reports -
fdrn;{éf &'i‘ni’btmk[rcpérgs - writing research. re port S..TECJIJ'I(:II'CHJ
Teports - horms for iﬁi:hhd'iﬁg' exhibits & appendices.

Unit IV \ 5

: Nén—veﬂm]';ém_muﬁip'miﬁq- Personal appearance posture - body
language -use of charts, diagrams & tables - visual & audio
visual aids for fommunication, - Dyadic communication: face

to'face communication - telephonic communication, .
Unit v ity
" 'Conducting meetings: procedure -preparing agenda, minutes and
_ Tesolutions conducting seminars & 'cqnfemnga.w;_r,pmcgdum of
~ regulating speech evaluating oral presentation * group
discussoin; drafting specie negotiation skills, [
.Reference ’ :
1. Woolcott & Unwin-Mastering Business communication
2. Raisher, Business Cnmrgunicatiun - ATTRES
3. Krishnamohan'& Meera' Banhetjee -De veloping communica-
tion skills, meMillan
4. Anderson & others, Assessment & Thesis writing, .

i




Unitll & e
Time value of money, Investment and ap truct
sion: Instruments of Long Term Financial Cost of Different
Sources of Raising - Capital i
Ulnat HI
Weighted Average Cost ofCapltal (th:rpum Qgpl.‘ln] Snusmre.
Valuation and Rates of Return: Methods of Capital Budgenng
Umt IV
Short-term Finanancing Invesment; Management of Workmg
Capital - Cash, Recawahlm and Invenmry Management,
Unit V
Internal Financing and Dividend Policy; financial Modehng
Reference
| Archer, Stephen H.ete Fluam:ml Managemen{,, New. York,lohn
"Wiley, 1990
2.Bhalla, V.K.Financial Management and Pollcy, 2nd ed.New
Delhi, Anmol, 1998,
3.Brealey. Richard A, and Myers Stewart

Paper-2 Research ‘Methodology

Unit |
Research: Mcamng types and process - Purpose - S]gmf icance
of research in social science, Scientific method, Inducnon and
deduction.

Unit 11
Planning Research: Research problem, idennification, selection
and formulation of research problem, review of literature,
Hypothesis: Meaning, source, types, formulation and Testing,
Research design, Factors affecting research design,

Linit 111

Unit V

tions of interview,

Schedules: Its means and kinds. essential] of a goﬁd u.hedule
eduge,;fprllﬁ‘,formqlmo vof aschedule., o

Que estionnaire; eaning and .ty pes, Format ﬁ!f a,gﬁod question-

naire, Faclclrr. 1ffecl|ng the response to,a questionnaire. Ad» an-

tages and Limitations of S-,hedutes and quewuunnalrny

cess of Data Anulyslb Edmng cndmg L_abu{anou Dmgnnm. |
The Process of Interpretation, guidelines for making valid in-
terpretation. A 1% il :
Scaling Techniques: Meaning, importance, methnds!nl‘ their
construction.
Report writing: Role andtypes of reports, contents of research
report, steps, involved in drafting reports, prineiples of good
report writing.
Reference

NE Ret.garlch Mcthodalogy C R Kothari
N hnd logy - P ¢

- 2.Rescarch > Saravanavel

3 Resea ;mg;u.‘lh.p qurw_gl

:h ology -
4- Research Mbth(xfoiogy Basetra and Sharma,

Lar LR apaesy'iy

Pﬂ:e i»usinmsj@w ARy

Uml I Confract: M:.umn-F I nv of meracl - ofﬁ.r Au,e[:i mee
i mnsldempnn -capital IIIU‘I!]1 wl - uamn]gpnl contriact - Qs
mnlracl - d:x1._1.1rm. ol uinlr.nu - remedies o hruLh of e

73]
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i faneta b ’
ton wuh ‘ather Enterprise - WN:]E syhtcms Wth enuhlmg uf
Enterprisé ~ Wide systems:

Unit IV Re-Engineering chcepts ' | S,

The efergénce of re-cigineering concept -concept of business
process= rethinkin@ process = Identification of re-engincering
need,: preparing for re-engineering - Imp‘lementmg change -
change management - BPR & ERP." )

Unit ¥V ERP Implementation !
Identify ERP benefits - t¢am formition- Conswlmﬁt Interven-
tion = Selection of ERP - Process of ERP Implemenitation -
Managmgnchangﬂfm IT organisations - Prepa.rmg i‘ﬁ[‘ Infrastruc-
ture <« Measuring benefits of ERPC 0

References

|.Reengineering the Corpm ation - M!cac] Hammer & James
Chamby: @1 2T H

2.Supply Chain' Management - Sahay, Macilldm, New Delhi

3.Enterprise/Resource Plinfiing :The dynamics of eperations
management Auraham Shiub. :

4 E-business & I:.RP Tmmmrn!ll\g the enlemﬂce by Grant Normis,
et aln I¥

| 5.Introductionto: \upp“!y Chdll'l management - Rober B.manelfield,

tract. "

Unit Il Special contracts: Indemnity and Guaran
and pledge - contract of ageney - sale of g ;
tection act: Meaning - définitions ~consul uﬁ nir
cil - redressed forum - ren-sbd’ms'uriderc ﬂﬁilﬁé’lmﬂqﬁ %o
1986. :

Unit 1T Partnership Act: Nature of partnership
ners - right and duties of partners - d{ssblutt reg
tiable instruments act: Meaning - types’ -rc'rds si g of cheque -
Marking of cheque - material alteration. bl

Unit IV Law of insurance: cofitract of insurance- eltmen_t;i of'
surance - types of insurance :

Unit V. /(Companies Act'1956: Definition of a cumpanj’ chara¢
teristic of a company -Kinds of compan les - rr-i randum of
association -articles of association “prospectus - shares -&S!];en- 7
tures - powers and duues 0f directors,

Reference k

1. Elements of Mercantile Law ND Kapoor

2. Mercantile Law'- Maheswati & Maheswari

3, Mercantile Law <M C Shukla' i

4. The India Contract Act - D F Mulla

. Ernest LuJr.Nichols ! L %
5‘ Comp:m_y Law ND KHpoRE 'f 6.Customer Reimmnthp managEment pl.mmng g\igt. by Dick
lee!

| 7. Customer Relnrlnnshlp management: Linking people, process
& technology by Stanley A Brown,

Paper 4. Enterprisewide Information Systems

Unit [ Enterprise resource planning
Evolution of ERP - MRP and MRP-1I problems of system is-
Jands need for system integration - and interface eatly ERP pack-
ages - ERP products and Markets - Oﬁpnrtumtws and pmbie b
in ERP implementation. ;

Unit II Supply chain management
The Concept of value chain - lefereﬂttgtmn between ERP and
SCM - SCM for customier foctised £ need and specify of SCM
scendrio in India - products and markets of SCM products.

Unit I Customer relmlunshlp management. Z
Competition and customer focus - Components. ofCRM Mod-
els of CRM - Packagks and Selection - Implementing - “Integra-

‘Paper 5. Economies for Managers 11
i i § (34 ] ! Ay

~ Unitl . i | T I ik

E Macmec.unumlu Mmm I-uundutmm aggregation problem, macio
. cconamic prﬁhlems Miero foundations of Ke‘ync#mﬁ Maoels -

Micro economic founditions of cnh\umplmﬁ {unction, invest-

ment function; investnient’ function-and Tiquidity preference.

Macroeconomic Models for India - Natire and scope, Comput-
~ able genenil Equilibrinni Models. i
& Unitll i




Investment - Regi T
Unit IT1 i YA

International Busingss: An .Qg@;v.iew_.;rypgs.;qﬁ_-In'temﬂﬁmlﬂl
Business; The Enamakﬁmimnm_ent; the Ec¢anomic and politi-

cal Environment, The HI_.lmu_n.Cu]t_unal_En\-"l?bntm: Influence

ontrade and Investment Patterns; recent. world trade and For-

eign Investment Trends, aniagain

Unit IV, Lt disnsomia ) el R
Balace of Paymens Accouns and Macroeconomic Management;

Theories and [nstitutions; Trade and Investment-Govertiment
Influence on Trade Investment; Determination of Trading

Partner’s Independence

Unit V Ak i
World Financial Environment: Cross-national cooperation and
agreements: Tariff and Non-Tariff, Barriers; WTO, Regional

Blocks; International production; Internationalisationiof service
Firms; Operation Management in International Firms. Foreign

Exchange Market Mechanism; Determinants of Exchange Rates:
Euro-currency Market: Offshore Financial Centres; Internationsl
Banks; Non-Banking Finaneial Serviee Firms; Stock Markets.
Reference
L Alworth, Julian 8, The Finance, Investiment and Taxation De-
cision of MuflinatlunulmLnn,d_on, Basil Blagkwell, 1988
2.Bhalla, V K and §,Shivaragmu, International Business Environ-
ment and Business, New Delhi, Anmol, 1955 i

d.Bhalla, VK. Internationa] Economy: Liberalisation Process,
New Delhi, Anmol, 1933 F -

4.Danel., .!n{m D and Rudeba:ngh, Lee Hi International Busmess, .

3th ed.. New york, Addision WkEsley, 1989, .| ..

S.Eiteman, D K an -St_(‘_PﬂE__l_}jIl.,-{\.l, Muit_‘mgﬁn;&a]_.ﬁugiﬂcss Fi<i

nance, New York, Addisig 1 Wesley, 1986 |
6.Johnston, R B, The

Economics of ‘the Euromurket: History, |

i hgae e, Hal) ms’ﬁﬂ]ésfelr
Paper 1. Financial Management |

Aims and Objectives of Fi nancial
Analysis and control; Cost-Volume-Profit analysis; Operating
and finarcial Ieyel:age_. Overview of Indian Financial System.

TRINBTIMON U113 USRI = UG oT 8

1 TimeValié of money:Tnye tment and Capital Structure Deci-

!“sion’ ‘Instruments of Lion "Term Financial Cost of different

'sourees of raising- Capital.

UnivIin o o y }
Wsighted-'Average'af-Cdpi'mT: Optimum Capital Structure; Valu-
ation and Rates of Return; Methods of Capital Budgeting,

b R e L A i

“Shortstermi Financing Tnvestinent: Man agement of Working
Capital - Cash, Receivables and Inventory Management.

Unit v . _

‘Internal Financifig and Dividend Policy: financial Madeling,

Reference DA !

T:Archer, Stepher'H éte. Financial Management, New York, John
Wiley, 1990 it

i -B'haﬂa‘3WKEWnaﬁEilil'-'Mdhagehient and Policy, 2nd ed, New
Delhi, Anmol, 1998,

3. Brealey, Richard A, and Myers Stewart €. Principles of Cor-
porate finance, Sth d., New pgjhj._M‘[{:ﬁrz\w,l-lil_lql%(i

A.Hampcohi-?ahmiﬁﬁZﬁéidr Décision Making, Englewood Cliffs.
New Jersey, Prentice Hall Tne., 1997

5:Van'Horne, Taies C Finincial Mana

_ed-New Delki, Prentice Hall of India, 1997 B

6. Winger, Bernad and ‘Molian, .lpc}',"l_’riricz'_ph:_"ﬁ.nf Fingncial

Management Néw Yok, Macmillin publishing co., 199]

Unit 0 gl
management; Financial

menl and pe:.,'licy. 10th
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Paper 2. Productions Management
{Operations Mapagement)| |, .
Uit 1 L NIRRT & R AN
Production function - an introduction - definitions and types of
production systems, Strategic Planning decisions for operations
- demand forecasting for operation. |
Unit 11 s "
Technology and Design of produetsand services - Capacity plan-
ning - location and distribution.
Unit 111 . . itk v aoge'l
Process, jobs and facility layout - operations planning and con-
trol - planning aggregate production, work force and iyentory
- inventory replenishment policics, /

lewvels
T A P T e £
Maintaining systém reliability - maintenance - contexual in-
terpretation of quality; COPIS framework; QF i
quality philosophies, PDCA and SDCA eycle; six-sigma meth-
odelogy; Taguchi Philosophy: Twin challenge, of quality and
cost; Orthogonal array; Process value analysis: Performance
measurement; Developing a comprehensive action plans v,
Unit V. 3= V8 TSRV sl T kot dus aenide
Indusrial Scheduling systems - Large scale projects - Introduc-
tion to Flexible Manufacturing systems and warld elass manu-
facturing, A Wik aobdeviaatst i winigss
References /. 1in
1. Production and Operations Management by Raymond R.Mayo
2. Prodiiction Management by Keith Kockyer atyengulefl
3. Production - Inventory Systems: Planningand Control by Buifs

Cand Miller Y
4. Modemn Production, Operations Management by E:S Buffa 7th

) hites bbb

Edition, RO hrulearind,

f
k)
R

1 Ll St oA b I paee it ki
Paper .'!Iu.}:lumap Resource Management ., i

Wi ok b Gl ol

| . 1 -Evaluation - Definition -
Objectives-Importance - Role of, Huiman Resource Manager-
Computer application;in Human Resotiree Management,
Umt Il Human Resource planning; characteristies - Importance

ree Managen

2007-0%

ath 0 A ek

189

- process of Human resource planning - job analysis - job de-
scription v :

Unit 1T Recruitment process: sources of recruitment - test - inter-

?"%m\\;"'-’ miedical exantinatoin - placement. Traming: Methods -
enefits -Exe.clgi[iyle thl\"t.‘h)pl_l:k:rlt R{”Qg__l‘ull‘l.'l_l_llle\? 2

Unit IV Wa

¥ ol ghaid

8t nejples -Compen-

: Benefils - Motivation

Performance Evalliation: Methods -Feed Back: Promotion,

- Demotion Transier and Separation of Employees | .
" Grievances: Canset “Methods of Grievances Redressal,
Réference AR - 7 A i
1. Industrial Rélations - Monappa and Arun b
2. Personal Management and Industral refations - Yodder, Dale

¢ and Payl 'D;Standotiar’

Paper d. Marketing Management

1 Unit 1 Marketing: Meaning of miarket, mrketing, marketing
i management-Market planning & Importance of Marketing
Marketing Programs: Matketing environment, Mackel segmen-
[ tation and consumer behiyiour, Markering re:
* ling infortdtioh ssteni, Marketing Planni
CUmit I Prodict ':“hz{_’ea‘mi'ng',"c‘l__
planning, fmlit'yi'Hh.qiti:'mirig"t product, new product devel-
opment, product life cycle, product plan ning, product diversifi-
' cation, branding, pricking, Labeling "
" Price- Importance of pricing, pricing objectives, Factors ffeting
pricing decision, kinds of pricing, procedure for price determi-
nation, factors affecting pricing. ke o i
Unit T Promotion: Tmportance of promiotion, Promotion Mix
T Sales Promotion: Definition, Objectives Kinds of sales of pro-
b "motion: Adverisin, : Defimtion. funct | ins of advertising, elas-
| sifieation of advertising copy, selection of artising medya,
kinds of media, ud rtising budget, evali ko of adyertising,
personal ‘Selling - objectives, : y ypes, of, salesman,
Features of Personal selling. M.
Unit IV Physical Distribution - Distribugion Mix, Detinition,
Types of Cﬂhmiclﬂ:ﬁf Distribution, Different Channels,




i

for compe

Leader, Challengers

Marketing :

acteristics of servic
pricing in service marketing,

Reference o

I Marketing Management - Philip Kotler - £

2. Modern Marketing - Principles and practices- RSN-Pillai and
Bagavathi

3. Marketing - VS Ramasamy & Namakumari.

\ 'igﬁpmt‘lum.
‘marketing.
1 T

Paper 5. Systems Analysis and Design

This course is designed to impart Knowledge and skills necessary
for design, implementation, operation and. mainienance of ef-
fective computer-based information systems in a varigty, of or-
ganizations under varying hardware/software environments.

Unit T : ¥ i S
System Analysis and Design Function; CASE Tools; Project
Feasibility; Information requirements and Decision Analysis

Unit 11 ! 1)
Preparing System Proposal: Input/Output Design; File Organi-
zation and Design 3 %o {

Unit 111 : ; il D E anld
Data BAse Concepts ‘and Design; Processing Logic.Design;

 Procedure andControl Design; System Development . )

Unitlv Sho A R
Testing and 'Quality Ass rance; Implementation, Operation,
Evaluation and Maintenance, . g

Un'rt v i ke il s 3 |

" Structured Systens _'Mclhodolgg_ics;_c_lb_i_eql. ariented method-
ologies; Antomated Systems Development: Hardward/Soff tware

Unit I
Corporate Strategic Planning -Mission - vision of the firi: De- je
velopment, maintenance & the role of leader - Hierarchical ley- -

. elsof planning - Strategic planning process, Merits and fimita- -
e Strategic Planning. Strategic management in

. practice.
' Unit 11 Environment
- General environme

Prentige |
L_an ¥ _.ﬂ!l

tions'of Corporat

‘i,qmg-FqnpcionManagemgnt "
|, Janakiraman V.S. and S
Indi

nggﬁew;sxem and Mgnageme:nt"'. MeGraw |
nal Edn., New Delhi, 1996, i

Paper 1. Strategic Management 48

analysis and internal analysis of firm:
nt scanning, competitive environment analy-
sis = to identify opportunities :&ﬁhrdat,\»mssessiﬂg internal en-
- vironment through functional approach and value chain® Tden-
| tifying eritical success fuctors - o identify the strength & weak-
ness - SWOT audit - swat matrix - im
L cies - Port-folio analysis - stake, -
-~ nario-planning.

unctional Jevel withspecial reference to compa-
s operating in India.
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rukesi, K, "DﬁqisioﬁSubpoﬂ'Sysle“r‘ns"L
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(et sl .I| ¥
1V Semester

Lt

plications core competen-
holders expectitions, sce-

arporatel level, at Business

NEe survey-approach - cash
latrix - AD Littles life-cycle up-
- Assessment of economic contri-
f equity capital = M/3 model with
2 market vvalue of a business- profs
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tion of proper dlsu’allm rdles f

Unit V- Strategy implementation &'C:mﬁ'ﬁl‘ A
Various approaches to implementatio
approach < org « chunge approach, co rﬁIWd a?
tural approach, creative approach - matching Grgan
wre with strategy - 76 model -strategic control process -DU
pant’s cantrol model and other Quantitative and Qualitative tools
- steps - M.Porter’s approach for Glohallmllon Future of Stra-
tegic management. RN A

Reference - LM Sl

1. Strategic managémeit = Peirce & Robison! All Indian
Travellors ND 1988,

Paper 2. Elective I« 10 i s
Paper 3. Elective 11 il i
Paper 4. Elective 111 s
Paper 5. Elective 1V / Project

ELECTIVES '
I. MARKETING MANAGEMENT

Paper 1. Marketing Research ¥

Ut |
Marketing Research-Me: aning and ]mp(!rtark:e ‘Role of Mn.r—

keting reseirch on marketing - role of marketing research - evo-

lution of marketing research in'India-Merits and Limitation of
marketing research - Marketing resedreh and _H:lé}‘lfleiﬂ'l’g mf‘nr-
mation system -Marketing research process. il

Uit 1

byl o ik 18

uct development hlmhcepr cfevetnp%p’m ﬁri}d’dtt e

umrkutmapnxedllres rese: u‘éh fnnuénﬁf’ymu ﬁm‘ket e
Unit 111

Reseireh fap pricing: Dex

ented priving. Distributio

search for number and

[N L

aamfmaa- ‘ - Unity,

- Reference

- liMarketing research
2. Marketing i:szi;rcﬂ'"hmm?i% szan and, Del T Hawkins
3, Marketing research - DD Sharma

| Unit 11l

. ik $lTnie Plicr i 2l se 1) A
Product research - negd’~aréas of prodiict research N‘éfv prod-
Sl

ion, Prnht artented and '-'ﬁ:ll'e ori- & i Unit V

e T 193

Inumon pf sales rcprueumrwn%. locating retail outlet

Uml#I ey
Pre uhcﬁi research: Reserch - copy testing- evaluating ALY,
Effectiveness -media research smotivatoin research,

market potentipl - sales
siles analysis.

Sales’ m»«:arch melhnd of
control research -sales forecasting -

il EI;}I

4. Marketing research - Rajéndrd Nargundkar

dT 2 im’ 6 $rimm s P
Paper 2‘ 'C'r_u'isu_.l;nicrr" Iiéﬁhviour

Unit 1 ! ! ’

An Introduction (o consumer hehu\lour what is consumer

betaviour - why to stidy ‘eotisumer hehaviour. The impact of!

the Digital revolution on consuiner hehaviour = Role 'of Mir-

ing it mmumez heh.wmlm -.onsum;r resedrch - marker

. 4+

Consuiner s an Indust I:IJ Consumer motivation - persenality

and consumer behaviour - consumer pereeption <constimer felm-

ing “constimer attitide fd?mdlmn and:change - cm{'ﬁmlnmanun

and cénmlmer behuvmur

Consumer i their snclui and cultural settings: Reférence groups
and family influences - social elass and consumer behaviow'
the inflience of culturd on cansu m'er Bl‘fhd\?lﬂur‘ GETE LL|||'lll'l‘
wnsumer‘behavi.nur

Theciimsimer decision: mhldl’ng Process! Pemon'll nfluence and
the'option leadership < definition of innovation: process- con:

sumierdecision making process'© new product purchase and re-
peat puu.h.mf

Consumef Heha\.-i{‘ul]'-nrrplicnimns: Consumer behiviour apph
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Paper 3. Advertising and _Salesf'Ma_ma'gqpent

Llnit |

Advertising: Rule of advertising, benefits of advertising, non-"
commercial advertising, advertising in marketing mix: The
marketing concept, the marketing mix, advertising decision.
Adverfising process; Advertising and psychology, effectiveness
of advertising, advertising and buyer behaviour,

Lnit 11

Media decisions: Role of media, print media, media related
decisions, media research and advertising deeisions.

Other promotional media and methods: other promotional me-
dia. consumer promotion, dealer promotion. Evaluation of Ad-
vertising effectiveness: Advertising objectives adn plans, areas
of assessment of effectiveness pre-placement -Evaluation of
Advertisg -post testing. . 4
Advertising Agency Functions. Selection and coordination:
Functions of an advertising agency, consideration in Advertis-
ing agency. consideration on agency selection, co-ordination «
with the Agenoy.
mit Il

Organging the sales eflfore: Functions of the sale executives,
relations with managers of other Marketing activities purpose
of siles organization. coordimation of personal selling with other |
department selling with other marketing activities, co-ordina-
tonof peesonal selling with other departments, objectives and
methads of manutacturer - distributive <network co-operation,
nit 1V )
Sales force minagement: Recruiting sales personal, selecting
sales persanal. planning sales training programs, planning sales

AT AL Glagrs |
e sales efforts: Th s budget, quotos, sales
ales control and cost analysis,

SLES Management - Decisions, strategies and cases Richard
R.Still, Edward W.Candiff norma
2 Advertising Management - concepts and cases - Mahendri
han.

Paper 4, Product 'M,ansgcmem

Unit T
.. Product management - Definition “Implications - Potential ben-
. efits - extent of applic ion, Basic.coneepts -the role of product
Manager - defining the key tasks - styles of Product Manage-
ment - Comunicating the concepts and culiure.
Unitll i g
: P:Dd;iéjtll_?jannipglfmgcw,:_Levcl.nllS;r::Icg icPlanning - Nature
of produict strategies -opportunity, search - Bu ic prdouct Mar-
ket decisions -Market share - Market segmentation - PIMS study
. <BCG Matrix - Product Life Cycle Coneept.
Unitmir ;
Product development - Generating ideas - Sources of Product
mnovation -selecting the best ideas eoncept testing product
b te_snng_-tqsl. ma:gq:_si_:ng -relating products to customers I -
ing the launch-launch team - continuous customer feedhack,
Unit IV
Product Managers as marketing managers -evolution of prod-
uct management, n_lj,i_r,lgﬁt'i@; conceplamiaing marketny ms
- product differentiation -Distribution decisions -advertsing ancd
! sales promotion task = pricing aptions -product volaboritions
el Wit pried | i (5] SRR 1
‘Product managers and finance ¢ product fiial abjettives -
objectives and budgets sprodutt budgets mdnehiy finanera) re-
‘saportsisprodiiet costssworking capital <pradivet e i “pnc-
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uctinvestment decision
Chart-sensitivity, :ﬂﬁtly\l *
References
1. The product management handbook by - Rn.hard HJﬂdhLC‘II‘IhL
2 Brand positicning —'hy ‘iu brdtn \éﬂl'uﬁ& "
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Paper 5. Hbfail-mnagﬁm“i

Unit T An Introduction to'the Rérailing ‘System, Retailing mix-
social forces - economic forces - Technalogical forées - com-
petitive forces.

Linit 11 Retailing definition, structure, different formats - market-
ing concepts’in retailifg - 8l piehse behaviour - cul-
tural and social group mfluence on ¢onsumer purd]xm’
behaviour.

Ui 17 Retail’stare 166 ation’= Traffil Aow ahd dntlly i Popula-
tion and it¢ mﬁhlht} ~Exteriors dnd' |”1)«'bdi‘ f(‘u‘%tnmét traffic
tlows ind pattern - Creative/display,

Uit IV Merchandise planning -steck tilfns, credit mdl‘ldi.,Elm.,Ill
retail pricing, return on per sq.feet of space -retuil prqrm i
Saying ahead of chmpetititn. § “ha

iply ¢ g
hiouising- fole of TT'm supply’ chiitl management.
Ut V' Franchising. Direcr nﬂrk(‘ﬁ"ﬂgm fedit selli 'éix Nustve

shops -destination stores <chain stores = discount sti‘}r-e. an other
current and emerging formats - issues and uplu\:p. efilli’ eq-
uity, technology in relmimg n.m[mg tﬂrnucﬁ‘n rHE o,
Reference '
Retailing-George TI'Licas, Rabert P Bush, 1.
All India Publishers & Dmnlaurnr\'-Che‘nnm"

Papﬂ‘ fs Rnr.ﬂ Mnmgemdhl bty

Linit I Characteristics ofi mral.111urkehngmlnﬂm-]§ura Vk Ur-
ban marketing -population -rural & urban -socio-economic and
political environment and its impact en miralmarketing -prob-
lems and challenges of miral marketing <communications, trans-
portation and purchasing powne, Marketing of bonsumer prod-
uets and consumer dorables i Rural set up
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rmlng nt industries in
Ackwird frens .md the re\su!tlng, |n1|)‘u.t of rural mar-

]T"" 11 lm%m of green rumlmlgm .md e |
S ral and

"’Uhn’?ﬂm‘k tin a_f.a;,rs inpuls- Suuvrlamy dcpuldLuLe on
MOS0, imp.m n‘f’r[rnubhl flood dnd such other natiad ca-
lamities low .mld nconsistent purchasing pawer, m!rathtm al
facilities. Marketing offémlu_ers History of fertilizer produc-
tion andconsumption i Tridia, ther trends durlng the Fiye Year
Plans, rmuarket dcveiupnwnml 4;,1:\11|_¢|- pmdu\.l l"lﬂbt' S prod-
uct mix, location of Ft'l'tfl!{n!’jﬂ'lnl‘- capital butlays, marketing
territories, soil -prodict comp: iibility, and fertilizer marketing.

Unit IV Psismulu Al mu\k}}\ of pesticide mdustry in India
(i:uhlln!ptln|l1 [{.va:nu of pe sticides in Agricultoral and non-
1 agricultural sectors sdistribution, puckaging, prpmotion, Goy-
i t‘f‘nh‘lcnld[umlrn 3
RN Marketing of agr

I‘vi.'n‘ki.'lulnhs surplus,
I i ! pality, sole and im-

_110rt;l|lu‘ of murk nng i.”‘tlkﬂt.\-' - _\‘Iarkulmi'- of Milk;
"Pm\‘luclmn e g, storage, distbution and demand csti-

mmation - Mt keting of Hpruuullm.d Produers : Selection, Pro-

cessing and Marketing - Marketing of Ol seeds and yeuetable
«ls - I’rn:ILul‘nll ~(un»~l_m|ntw DLp} Wi, comsmer suhemes and
gnvornﬁwnl.d pultqe o R
Reference '

I A;,rluilmral Malhlm;, |n Imlu hy H.\S \Lhdlm& N. LAy

(llld.l pr{]duu H

Principles and pnuluc\ of \LIILLIHII] il MdlkLllug i Prices
: b)' g f' Jam
4 Mdrkctlng Eliiuun\' m Todian \g"lltullulc

..._:.-.. Al e ' fites oy b
Paper 7. Brand M;i:umg‘uﬁi't’ln't'

S D Understanding brainds - Brand hicrachy, Brand person-
ality, Brand Images, Brand identity
Ui Brand positioning, Brtnd(‘qun) vitltae acdlition from hrand-
g - brand - customer n,lulmnslup ‘Brand Im' ality and customer
loyality.! 1o
Unit I Meaning brands! Brand ereation: bridd eXchsions, brand
- product relationship. brand portfolio, brand portfolio, briand as-




d - Cowley, D
3. Brand Management - Dr.S.L.Gupta
4. Brand Management - YCR Moorthi

Paper 8. Distribution Management

Unit T Nature and Scope of Sales Management; Setting and
Formulating Personal selling objectives; Reruiting and select-
ing sales personnel; developing and conducting salci training
programme; Designing and Admini ering compensation plans.

Unit Il Supervision of salesman; Motivating Sales Personnel;

Sales Meetings and sales contests: Du:lgnmg Termpnu{ and

Allocating Sales Efforts; Objectives and Quotas for sales per-
sonnel.

Unit T Developing and Managing Sules Evaluation pmgramrne
Sales Cost Analysis. An Overview marketing. channg]s their
structure, functions and relationships,

Unit IV Channel Intermediaries - Wholesaling and mtalllng. Lo-

mistics of distribution; Channel Planning organisational patterns
in Marketing - Channels; Managing marketing channels; mar-
keting channel policies and legal issues

Unit V. Information system and channel mandgement Assess-
ing performance of marketing channels including sales force;
Intern: wional Marketing channels.

Reference

I Anderson, R, Professional Sales management; Englewoqd cliffs,
NL“ Ieisey, Prentice Hall Inc.,

Anderson. R. Professional Persanal Selling; Englewood eliffs,
\J\ w lersey. Prentice Hall Inc..
i Buskirk. RH und Stantan WJ M.magcmml of Su]eq fme
Homewood Hhnots, Richard D, lewin, 1983

'cagn Trwin 1995 A
7. Stiil, RR. Sales. mauggemeut Englewood chﬂ's. New, .lersey,
Pmnllce hn]i Inc. 1988.

IL. FINANCIAL MANAGEMENT

; Paper l. Inwstmenl, & l’or_l._fplio Managemenl
Unit
Investment! Definition - Classification - Speculation - Gam-
bling - Factors favouri ng investments - Investment process -
Investment alternatives - Real investment and tangible invesi-
ments - Contmgenl investments - Titular investment.
Unit 1T
- Industrial securities market - New issue market - stocke hange
or <ecandary market - functions of new issue markel - undu-
wrmng -methods of underwriting - methods of floating new
issues - public issues - merits of public issue - rights issue,

- Unitlll
. Sources of investment information - World affairs - Domestic

economic and political factors - security market information -

approaches fto security analysis - fundamental analysis - eco-

nomic analysi '\fentbryumlym - comparny analysis - ratio
i | !

qna]ysls Fundumental v-ﬂnaunn model.

- Unit IV
' | Portfolio construction - ohjectives - portfolio revision - proh

lems - techniques -formula plan - selection of portf; FI RRTSNEEN
ment of risk and retum - dversification -modern approach
_evaluation of porlfdlm performance - criteria for evaliaiion
treynor’'s me.mures sharp index 1 Jensen’s model.

Unit V
Meaning of portfolio management - Definition -Portiolio nyin
agement process - Factors contributing 1o portfolio man iy
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- primciples - satety of India - Stablity to price - !1q|,nd1t>( remrm
- capital growih mtrkietablity - diversification * policies off o
tolio management - Portfolio rmnagcmem fﬁcélrry Rﬁ(r
sharpe and BaremsIs model! 10008 iy
Reference e L ' A
I Security tifalysis and portfalid vanggemen - Pmd‘ o
2. Investment management - DL Natarijan BT
3. Investiment analysis & Portfolio 'mdnage‘rdtfnl URP Rus agc
4. Financial and Investment - Dr D Joseph anbatast’ P‘mf' ]
N Janakiraman

Paper 2. CorporateEinanee \ 1,y 1y 1)

Unit 1 |

Introductom to Lnrpnmle ]—hdnm‘ dnd the firm - Prmu‘ﬁ’e\ ;

corporate finanee - LuerﬂhT lmanuaj d xs;unrs_{ﬁm?.u\lg)%lyg_l [
and equity value - Thcttmls ofcorpamte?; - the Objecs. |
tive of corparite hn,mc,e Ry B L

Uit 11 i
The tinie value of money: The intuitive bams for tha tlmc value f
of money - cash flaws and time Lines pprnpoundmg and d
counting - the fr;_qucncv of dlscguntlpg dhd compoun
Annuities and perpetuifies - growing annuity, and pqu;wluilies;,.,_

Uit 1T R e
Investment decision miles - In\nlment umlym with mﬂatum
and exchange ratio sk - Investmenits in cgse ahd lr];.lrkctdb];::
securitiey investment returns und corporate strategy.,

Unit [V i I et Tl B P
The financing decision: The iliﬂli-nﬂlll)l].m'e.!e_ﬁ'ﬁﬂb‘.aﬂd eqs
wity and preference- operating, and financial beyerage capital
strueture theores - net income ‘lp{lr():lt.hl.‘\ - optional capital strue- |,
ture - fiactors affecting capital qlructu:@ ca.pitul s1ruefure polis
cies and pr"u.tlu,q : i oo sits i Tt ..‘,I,;

Unit ¥V ] Y
Dividend decision dend.lh;unea«, -MM J‘!ypmhﬁsl -
Walter's approzgches, - confligting theories - dividend policy =
stability of dividends - forms and dividend < Bonus shares -
corporate dividend practice in India.. '

0705 201

Reference sikiAfG e

1. Corporate F|nam.e D S.msh

2. Principles of Corporate Finance -Richard A, Bndiey
3. Cor%)mta hmanc& Aw-*dlh Ddh‘tndaran

MG % bk

Pnper 3. 'Flnsmt:idl [mﬁ’luﬂun and Services

Unit L fivy Ity
Finanedl institutions: Metning - ﬁpe* i i
categoties- money marker instititio pital market instini-
tions - Indian financial institutions < export, rhpnrﬂexmﬂﬁmk
of India - functions ‘and working of NABARD * functions and
working of dlwnunr and fm.mua hmlqe.u lI'I lndm (DFHD). 4

. Un:{ﬂ. Toand : { |

Stock- Exchaﬁge’fﬂmary Stk ekéhange - functions “Indian
stock exchange cmgm and grﬁwlh SEBl runctmm and“nrk
mn i I'I-'I. i

Um{gIII e '
Mutual funds’in India:
dustry in India - d
lnl_‘ L i )

L T A gl e s AL e R A e "
Hire purchas:: features-/legal position - hire purchabe and credit
sale <hire purchase and leasing - types of lease - structure of
leasingfindustry “ifactoring < furictions of factor - consumer -
finahce - venture capital - credit ratio,

By ot '
Insurancée: defﬁsrt,nl Aypes L liFe tharine fire - motor - health-'
pension plan - annuity - rural msurance - insurance laws and
regulations (1938)- Insurance Reguiator} and Development
Authority act, 1999, 9

Reference

Intraduction - History- mutusl fund -
fication of mutual funds - merchant bank-

1, Financial Institutions and markets - Meir Kohn
- 2. Financial Markets and Fnstitutions - Dr'S.Gurusamy
~ 3. Financial service

? Gordon and K. Natarajan
4. quncml anHJthnfmlld’kk‘r\ iees Nahm ’vaa Tripithy




it anagement: Loan policy of banks and exposure norms,
i went; eredit appraisal, assessment of credit re-
quir u export {inance), credit rating, and Pric/
agement of gnarantees and other fee based business.
Unit 11 i

Prudential accounting norms n'mnngemeut of NPAs: Legal and'//

Non-legal measures, credit risk models and ciedit derivatives.

Unit IV _ A gl
Investment Managemenit in Banks: management of SLR and
non-SLR securities, Dealing Room operations and integrated:
treasury management. Asset-Liability Management..

Unit V Jin- i i
Liqudity Risk Management, Interest Rate risk management, VaR
Maodels and Applications in Banking Evolyement of Risk Man-
agement systems and assessment of capital requirements.

References i t}

1, John € Hull, Optigns, Futures andother Derivative Securities’

Prentice Hall India pvt.htd il | | T

3. Keith REdhead, ‘Financial Derivatives - An Introduction 10
Futures, Forwards, Options, and SWAPS' - Prentice Hall India
pyt . i i 56

Paper 5. Derivatives Management

Upit 1 i et fRita
Tntroduction -Derivatives - Defipition; - Types - Forward Con= |
tracts- Futures Contracts < Options - Swaps - Differences be= !
tween Cash and Future Markets - Types of Traders - OTC and
Exchange Traded Securities - Types of Settlement - Uses and
Advintages of Derivatives - Risks in Derivatives - Cases

T

ing of loands. Loan delivery and monitoring of accounts, man-

options - relationship between fu-

s and future spot prices,

Options - defintion - exchange traded options, OTC options -
specifications of options - call and put optons - american and
european options = Intrinsic value and time valge of options -
option payoff options on securities, stock indiges, currencies
and futures - options pricing models - differences hetween fu-
ture and option contracts. ] '

Unit IV {

SWAPS - Definition of SWAP - Interest rate SWAP- Currency
SWAP- Role of Financial Intermediary - Warehousing - valua-
tion of interest rate SWAPs and Curreney SWAPE Bonds and
FRNs - Credit Risk.

Unit V ! g
Derivatives in India - Evolution of Derivatives Market in India
- Regulations - Framework - Exchange Trding in Denvatives -
Commodity Futures - Contract Terminology and specifications
for stogk options and index options in NSE - ontract termi-

. nology and specifications for stocok futures und index fiutures

in NSE - contract terminology and specifications for interest

. rate derivatives. . ~
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 Futures, Forwards, Options and SWAPS', - Prentice hall Tndia
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3, P.Vijaya Bhaskar and B:Mahapatra, 'Derivatives simplified -
An Introdugtion to Risk Management’, Response Books! Sage
publication put, Itd 1t I
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Uses' - MeGraw Hill International Edition. .




' Paper 6. Project Appraisal ©
Hnl

Unit | Establishiing the Project and Gaoals; ‘Orgﬁn'iiiﬁg"‘]-‘fﬂmm
(resourees and contracting; mgam:.mg:uyttremh and proc ﬁres
for implementation: 1o 00 pit bt #rav ey

Unit IL Project planning, Muhkel annl% pl‘O_}et:"F ﬁ‘nnﬁbing
financial projections. i |

Uit 11 Risk analysis - Hurdleq ates - appr.um! criteria |10

Umu. 1Y, Options and Fibhiln“llllnye- i-."rﬁqect Mand]_:f,mk.m Project

L management petor gt e b it Moz ppie by

Uml.,&er MNetwerk Twhmquer Pm|eut IfﬁVIBW'- fature of! pfn]u.t

L mnsigement | ST L 4L Jakg . st naHno
(ki1 1' i

Reference 1ol bitgere afi bl FHoHY

I. Projects: Prep'nr'nmn. -lpprumll budgetlng and! rﬁwlemtmta
tion by Prasanna chandra

2. Swudy matenals of ICEAL Wil )
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HEL SYSTEM MANAGEMENT

Paperl Knnwledgc:angemem lipfure 3

Wit | Know}edge soGiely- Imm;lma m&mfunmwmm kndw]éfd;,t,
Divivers of knowledge mnn&gemt‘n&[meﬂbuuul e’aﬁant&]'l KM
and leaming organization.

Unit 11 Strategic alignment-creating awareness- urtlculanon-
Evaluation and strategic alignment- [nfra‘.tructumldev'ﬂe[:iﬂlcnl
and deployment-Leadership, 111e.|~ﬂrrernem a.nu reﬁ'nehuént Rnfc
of CKO

Uit 11T Analyzing business environment - Lnowl&dée atidit and
analysis - designing KM team= creating KM sysien blueﬁnm
implementation-capture-store and sharing

Uit 1V Technology components -Intranet and’ Gmﬁpwufe SOl
uons-tools for collaborativerintelligence- padkage tlﬁﬂcc\
mnplementing security

Unit V Integrating with web-based and |ntcmd| oprem{mml &
\uppurl systems- change management-rews airel ‘\V\IB\"J"I\ confinu-
ous improvement,

1.%
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IPedrsin ediitition, 2001
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Unit 1 Marketi et - Marketing through the
internet: Advertisin on the internet - Analysis of
markets-Building of ace of buyers & sell-

e, E=-Intermediarie ;

i hatile models - consumers & mer-
chanty Perspective, E—commer_c; & retailing - case studies of
products and, services marketed on the Internet '
Unit v Electronic payment systems -
tems & elect-mn_li_;,.c&h_-E._-_Cgmmercq
clary payment & security |
ment information,

Elpcmniq.paxme_m‘_qys—
& banking, Internet mon-
requirements - confidentially of pay-
payment. information integrity, account

holder & Merchant authentication, Payment & purchase order
Process, account holder registrario

count holder ordering,

n, merchant fegistration, ac-
payment authorization, online e-cash
ing interoperability, elecironic: payment
redit cards, internet cheque, debi

- E-wallets, micro tran

ment clearing el

i Unit v Emerging trends - | feing trends: cyber commun 8
new communication paradigm, building infrastructure, gaining
access, multi-sensory éommhnicmg’ppls._'m markets/ verticals/
affinity eroups, e governance, Legal & regulator sues, glo-
bal learning infristructure, computer based education & train-
g, digital copyrights, i Al ot it
clerences ¢ '

I David Kosiur, Understa
press

M 4 o] st nnails
nding electronic commerce - Microsoft

2. Soon-Young Choi, Dale o Stahl & Andrew B Whinstnn,. The

—

T

t Bl A
ystem analysis system

/ 4t e i f
xpe I'nature simulation types of
: '-mbﬂgh.u_mhmb ‘models progress of a simula- |

Continuous system fodel - Différe ial equations Analog meth-
ods-Analog and hybrid £omput digital analog simulators-

CSSLS-Feed stem qtc‘r;y.g_we.s_':tems-%eal tme Sinmi-

ion - gathering Statistics -dis-
if telephone system study of

simulation mcde simple - TM0O, Donovan, John Willey 11

§ 1979,

Sons,

k|




5. Software Project Management. 0
Sild e
Unit 1 System analysis & Design - overview of system annlysla &
design: Introduction to different methadologies & smumﬁmg
system analysis - details of ‘l"‘ﬁ' hw mini‘cases
dTagmmu DFD cgnicim l‘t‘)ala aghaty conceP[s Slnlct‘ure
charts - modular programming - /O & file design, m i
ation - Entity Life histories (ELH). Eyndup:t life Cycle, Pro
Life Cye M 91'5' tw [Qﬁh s Mn £1d) i
UmlﬂS}h[bmlmplen‘knt ion —‘Syqlem ir !,erpq;a;ptiaa dmain- |
tenance: Implementation strategies - 8 selection & pro- WU
curement-ontrol & security missues of designing. implementt) -
ing on-line systems d.nacomrnuncaﬂqmmg lijreme e m
conversion approaches & selec tion isst
Unit, I]] Pr ject Huf;l&\}plmﬁnl.& dgpra,lgmd:;
Databas;' ;eu '101051;& l&(f $ Withsp: ]
overview of relatiopal mudﬁl ,,.T)g;%buge cre.atmn SQLm‘m-u
- ‘Nornn n -designing Tonne&rcpuns using CASE
tools for h}w.m -il'ldh-'\l\ &dc@ggq Cﬁﬁeﬁtﬂﬁhe& Qﬂwnﬂﬂl Lt
analysis - project & fesource Q,Ianmng d&sign.& devebpment-
teallnb ] Bl
Unit IV Softw ect m qgcmenhtﬁalfgnrga' pportur
ties - changing tLCilHO]ﬂglEk & appraaéhe,q choice developa |
ment of methodologies & technical pﬂ,mwms.,prmee;: manage-i 1| |
ment lL;LI'}l'llquﬂﬁ mnmrl,onng ;ﬁéasurgmem qﬁprbgress 1154 .rn
Unit V' Saﬂwm, Project j
agement - elemenls ‘cost estimatio 1 {
ware & produet Me;,rurv. - dehl,y suragge confral -stan- f
dards & documentation - Jesting ~..tmplen‘l3ntﬁtwn - training=
Icgl!nnlngy man.xgemenl q 1]1l); :t@g@,ﬂms :J:t;’ll,ﬁcpla.— han:n ]
dling multiple projects, issues of share de\relnpnfent g m..-i t;_xl
Reference L oL s 1
1. Senn LA, H‘Lnulysu— & De:tgn o Iﬁfonﬁaﬂpd sy t‘qm
Megralelll lehg‘;m}ns S PCHLA G B T T e
2. Beaver, "‘_Anllj traducton to Managing Software Pro;ectﬁ"wrl |r"t
3, Maero, TD “Structured Analysis & Sysmm_ﬂpemf eaum-”’! J:§
Prentice Hall BatHiations, bl

E'nper

9!

.:8:1"

i

wiaaing 1ol

0707 |,
* Paper &.t[meme: deinalagiu and Systems

TE I AT

1 U‘;t llnlroducmg & wab design - Internet communication tech-

nologies - Networking Architecture - Protocols - Value Added
Networks - Virtual Privaté Networks. Introduction to Web Tech-
nologles Evdlvmg Trends -Content Dcs:gn Graphis and Ani-
mation using Ad by .W%Shﬁ M‘W airgr dsh Player.

Shockwave -

; Umt Il Client applicatio qeve'ré{:mem Jawﬁcnpt Variables -

Literal msi Exﬁms‘ms&aﬁdo rators-Control statements
- Functions -Even Handling - Working with Layers - Contral-
ling Page Appearance using Sl)tle sheets - Prowdmg Security
wﬂhrobjaét Assigning. VBSeript: les - Data types - Op-
erators = Control Flow' '-‘-Errm"haﬂéiiﬁg’” Evén programming.
procedures + Forms - Controls = ActiveX objects.
Unit [T Web m'chltacmre and web servers - Overview of compo-
nents - Tu d Load balancing - Network Architecture
mmierce architeciure models - MsInternet Infor-
maﬂaﬂiﬁﬁr’éﬁl‘ ‘Distributed Intérnet Architecture - Microsoft
Transaction server - visual age for Java - Nel' Ob_]ﬁcl‘\ fusion -
Web sphere Web loglc - Net commerce - Netscape Applica-
tions server - Cold Fusion - Silver Stream - Vl*ﬁ‘ehe Slm‘y server
- Broad vision/one L to-one entefprise.

-~ UnitTV Security-Need for computer security - Protecting resources

-Types of risk - Security Strategies, 'Meehangams for Intranet
Security - Securit Tools, EmerPnse level Sccumy Encryp-
tion, PKI (public key infrastructure), Fire Walls Digital Certifi-
cate © 1500), Digital certificate servers’ (tnlrust Netscape,
verisign, oracle), Secure Socket! Lnyer. LDAP (light weight di-
rectary access protocol).

Umt V Advanced coneepts - Pynamic HTML - extended Markup
Language- Wireless Markup Language - Virtual Reality Mod-
Bliﬁgllhﬁﬁdﬁ'gp' Wireless Apphdéﬂhn’ Protocol - Voice Over

Intemet Prot omponent Object Model -Common Object
Request Broker Architecture - Java Beans - Enterprise Java
Beans.

Reference

- |. Uyless, D Black, “Advanced Internet Technologies”, Prentice

Hall, New York
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Trznmng, Defi nition - anc;pt.m&
Principles - Components of ]
Development - Mpwww i
Unit 1T A i 'unnsmm!\ il o
Analysis nfl:rammgngeds;- g:«ilg id technic eﬁﬁftmmmgm
need?. assessment and. Ldslmﬁ“%%r TNA- i1
analysis - Factors Emaucwﬁigfammggﬁtmtw i
Trainings, R R XIEey ) () il it i g T 1"'1 b
Unit 1, ity a1l
Conce.pmof‘?rd.;;lm.g m;hhc&ls 'ﬁmm@ ppre
Training - On the, job and off the job ming - S&Iﬂbﬂng a‘ 0
training method - ‘Designing. t:‘la'lrammgmthuds.a fptianeistl
Unit 1V W - slige e
{)eﬁnmqn af u.g.mmgéa;ral,u,gmn 1"[}&[)@\ afﬂnlum.mn = Objec111
tives, purpose and process Strategies for Mm@mjmu
transfer - Appraisal af Training executives =i
Trainee - Performance ,apgtawaj; Rt i
Unit'V, = i ot e e ARl
Compiters ﬂl‘j;l 'Fq.unlng Rnit; mffmputetfm’liﬁaunhgr o111
puter based training - Audio and visu ining ;achniﬁ“al-mds <
Non-fotmal methodsiof developments. Ll G s oy
Reference
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S T v AT ettt -—apstigim.d

Z. Tmmmgmclpwempm mgptp,nnd;pxgauces ~SKBhalia |
% Trammg. Reagqnchan&kpmc 11:ihnmaqﬂph. fas0oi0s T tanmsind

b ) LR
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I MnmznuéDeru-lopmmﬂnmwmw amlma&mﬁwmw- i

YT (R |l|||!s'| s

| |';!'E’_‘" !

dustr practices i 7]
lﬁ‘lﬂﬁ; e |l: r L R

%ﬁ%‘a@ rf::ﬂatsimmuvquqn q)pones nf motiva-

e[ 0 L i IR 2 L

and Executive A&yelmpment ¥
1 evaluation - types of training methods —purpnsc
?FMRW re-{raining, executive: .dw:ﬂopmen: pro-

fifs -

11 I?@f common practices - benefits - |

..§Fiﬁﬁﬁ%°e‘ﬁ°mrﬂmr management ﬂﬂw'fﬂdge-manage-
.Irqppt [}a oping mentor. -:pmmgcmlut ships.
e T LIG o R R i A

Al DR

Ly [ |f| , {3451 1t
T pap .drgﬂmzatmn Dcwzlnpment

I ;.I et 1o Organisation Bevelapment - Concept, Na-
'{m{ PP{{} istorical Perspective.of 0.D= Under-

lying As‘s _npucm alues - Theory and Prachice on change

:md changing - The. Nature of Planned Change - The Nature of
%zﬁ}f? 50 Gmﬁp Dynamis, Irllaru gmup I)ymmm:» and

ﬁﬁﬁwﬁmw At s

U‘E peratlona] Components ﬂfO D Dmcncmm Actionand
Process - Malnteqam.;mmponcnp -Action Research and ©.D,

E,er I OD T terventions - Team; Intervenions - Inter “aroup

; _ s personal; Interpersanal andgroup process inter-

..g{ﬁﬂﬁﬁﬂs-?c‘?““’@m&'“ Interventions: - Straetural Interven-

© tions

Unit IV Tmplementation and Assessment of O.D < Tmplementi-




212 Unh B lady

tion - conditions for failore and success in O.D efforts - Assess-
ment of O.D and change in organizational perl‘onnan‘ce =The
impact of Q.D by
Unit V Some key Lonsiderations and Issues in O.D - Issues in
consultant- client relationship Mechanistic & Organis systems
and the contigency .wpruach The futm‘e 3{(} D Some.lndmn
Experle ce _' ]j

1. Wendell L. French & Cecil H.Bell, Jr - (}rgamzanon Devg!op-
ment, PHI Foi

: ook A
1 Rosabeth Moss Kaiiter: The change Masters, Smmrp,&x&qhamer

Paper 4. Guidance and Counselling

Unit I History of counselling, dimensions of counselhing, basics
of workplace counselling, common criticisms. Orientation mod-
els, brief therapy models, problem focused models, Work ori-
ented models, manager based models, extérmally bised mod-
els, internally based models, weélfare models, r}rgamzéltton
change models.

Unit 1l Multiple roles of counselors, counselling values \g’;i bisi-
ness values; training for counselors, ethical values in counsel-
ing, stress and counseling, impact of organizations; systematic
approaches; nrganlﬂatmll LI.l|[I.II't. t]lfferem Lullumh and coun-
selling,

Limit 11
Preparation for counseling, assessing: workplace wunsellng
contracting for counseling, ntroducing wumelmg in lhr. work-
place; terminating wumelmg

Umt IV
Usefulness of evaluation, record keeping, evaluation, forma—
tive and summative evaluation, dlf‘fErenI me’lhixls of ';'«W{ISGI.‘
g evaluation, v

Unit V ; J
Training in ethical deu‘-mn making, makmg elhlca! decmohs
ethical responsibilities for and to clients and organizations;
employee counselors; ethical responsibilities for and to them-

2007-0% 213

'ﬂelveq organisation’s ethical responsibilities.
Books
1 Workplace counseling, Michael Carrol, Sage Publications, 1999

112 Introduction 1o Counseling skills - Texts and Activities, Rich-

ard V\?hon Jones, Sage Publications, 2000

Vhes oty Papers Labeur Legislation

Unit T Principles of Labour legislation - Forces mﬂuenung
. socialand Labour legislation iniIndia - Indian Constitution, so-
-Uﬁlﬂhand L{lbﬁuru Legislution = Type m Lubour Legmhtmm
nit 11 il P PRE T T 3
Labour Admmla.tratlon Concept - Machmery of Central Gov-
ernment and State Gov,amment = Punclples and rale of TLO -
Standing Orders..
Unit [T
Factory, legislation; Factories Act - Health - safety-Duangerous
operations - provision relating 1o Hazardous processes - wel-
fare « working hours of adult; young person and child.
Unit IV
Industries and Trade Unions - Industrial Disputes Act -194?—
Authorities - Prohibition of strikes and lockouts-Lauy ulf Re-
trenchment - Unfair labour practices. 4
Unit V
Payment of wage Legislation - Minimum wage legnimlon
provident fitiid Tegidlation - trade union legislation - Maternity
benefit legislation - equal mmunerdmm legislation.

‘Reference’

I Industrial Luws « - ND Kapoor j

2, Industrial Laws - MC Shukla

3. Industrial Relation Trade Unions and labour legislation - PRN
Sinha Indu Bala Sinha seema priyadarshini shekar
4. Relevant Bare Acts.

Paper 6. Compensation Management

Hniv T Coneepual and theoretical understanding of economic

theory related fo Compensation Management (Wage concepts




l:,xe:cuuvz mmpensamﬁ Cumpenmﬁon systei'qs in Mul!%na—
tional Companies and IT companies mckldillﬁ'*ES@P’!";‘ :J

Unit V '
Collective Bargaining Strategies-Long term Settlements-Cases
of Productivity Settlements - Exereises on drawing up12(3)
and 18(1) settlements. Emergitig Trends in IR due to LPG

Reference :

1.Relevant Bare Acts el pEAI PSR ies AR

2.8rvastava §.C, Industrial Relallons and Labour Law New
Delhi, Vikas 1994 Gl

Paper"? Enmpmmﬂrﬁhip?ﬁé\;aobmenl ».

Uit |
Entreprencurship traits: Meanin g ni Enlrepreneur—ﬁups[wns wf
Entreprencur -qualities of Entrepreneur - classification of En-
trepreneur - Entrepreneur and Mﬁnger - Role of Entrepreneur
in E.canemlc Development - Spqml responmhligllss of  Entre-
preneur. o ki

Unit 11 - : : sl B
Project: identification, formulation and reporl Com.gpl = Sig-
nificance and elements of project formulation - meaning and
importance of Project report - project evaluations

Uit T
Basis for bu qmesx lgieaﬁ ;Locdlim q§ husiness unit - Seleetion
of types of crg nizatior = -aeprqpnﬁtomh!p Pa:tﬂeﬁshlp Joint
Stock Company - C noper\lwc organization,

Umit TV

thor

Bio

ksl ¥

Yainiue
Y. Agmﬁp_lgslgig‘ss MANAGEMENT

aper 1. I.gli Resource Management
gllglluﬂﬂ E\Qlll't.e and ma.nagemerﬁ Palicies and

atural ngurcl _Munpga;nem - Role of Mar-
 resource managen

-\-,.

App]ymg business Principles to Natural Resource Mamgcmenl
7 Conqcptual frarm. work for natural resource management.

- Unit I
- Land nse policy tools - Téchmque: used in spemal allocationof |
~ natural resources, Can ial and private discount rate,
] Y r-‘ﬂ, iy

dtf.'.\BfC analysis of public

m\testrmnl in | source pm}et.ts

Unit [V

Nan}rhl_pResour& ‘Adtounting: Syalem for sustainable manage-
ment ofland resources, Pmperty rlghm and tenures in Namml
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The Eb ) i 7 TP SR e gies, Ames, lowa: lowa State Press.

Econgmics of extemnalitigs & Pollutionabatement in India, Par- 3, Scott, N.(ed.), 2003. Agribusiness adn commaodity risk: Strate- i

ticipatory analysis and information generation for natural re- gics Bnd Management. London: Risk in association with !

i, source management. ; " Ribabankin ;

i Reference Wt ; RIS . _ |
4 1. European commission; 20047 New perspectives forrural devel. | Paper 3. Agricultural Risk Management i
: opment, Brussels:EC s Isnnibn i ; I
: 2 Mosely, M.J (ed), 2003, Local partnerships for rural develops | W Upicl. i i et i e
G ment: the European experience, Wallingford: CABI pub ool " Goncept and meaning of agricultural ikl ndLion: |
| 3.0ECD, 1993, What future for oy couniryside?: A rural devel-. | covariate risk -Risk Managenent for Farmers: Types of risk: !
i opment policy. Paris:OCED upan 2l price risk, yield risk, climatic risk, health risk, asset risk, etc. i
' 4.Shucksmith, M., Thomson, K.J and Roberts, D.,2005; the Cap. U Uniiiaecl s apirysan oy i { o
1 and the Regions; the Territorial Impact of, Common Agreul- (. {ff  Climatic changeand Vield Nariabilty, Assessment of Effects of l
i wral Policy, Wallingford: CABI PUl i eithfulrnt HEUBGREAG I SHEE Climatic Variations on Agriculture, Assessment of Effects of -;
1 - i (TS 9] GAFE climatic variations on Agriculture in Dry Tropie Regions of |
| : ; i 3 India, Secioeconomic: Impacts of Climatic Variabiltiy i
i Paper 2. Agri-Business Project Management ST i e g l
i Unit 1 i (AN E Agricultural urisk.-_smd- New Technology Price Risk: Measure- A
-h Concept of Project and Project Life ”Cyu’:ﬁ:: Pr’ép&r'ati'on I}Lir . U:‘:le?baﬂd its implication. i
pea E‘i}"‘,‘;l-“."“‘?;;%’;ﬁgfg%ﬂ?jfﬁﬁﬁ?“ﬂ995.’-""“"“5‘ Risk Management Strategies: Risk avoidaace, Risk-spreadifig '
U"iflle i PR Lol S Technologies, Risk-mitigation, Risk coping Mechanism, etc. i
| o o Lol ¢ sl s e L s G A ‘_\. i " Unit M " |
{ P,reh.m Td:r} F}‘m{ectﬂg‘eﬁ:‘lgnégtor?pzr;lii:; andc;jngpgt:;\; dn ) Desigining Agriculinral Risk Management products/ U
VARAEL [GUCHN Gyt i e sduras T 4 i Programmes, Agricultural risk insurance programme in'india: "
i andPrice Projection, Organizing Systems and Procedures for - S Policy:emprehensive crop insurance programme, OBmprehon-
..?'=' Ugffle[c : Impi_cm_enluhun, ! i U] ! et - sive Crop Insurance Programme, Crop Insurance Progriomme, i
| e L i TR I PRI - E Estimation:of Crop Losses, Cileulation of Premiums, payment i
Farm Sample Surveys, Logical Framework Analysis, FarmPros., o S e senation; oc.. Legislative and Regulatory Mechanism .

duction Planning and Budgeting Techniques: fhif bl b Retésencos ; i
UnibEs : W ST (L o - e L g el S A e | Brown, B .,2003 Practical accountin cand financial Management
i Orgm'i_iz_q_li(‘:nal. ResPQﬂ 'hl!l.t)rﬁ?'hm'!g-_'?rg%?ﬁ Coatlﬁ\ptlmnunn, = fuf'fnr|.11 a;1d small business, Rumsgury: Cro\:ood - I:5 f
b U?tdvp‘mmcmg; O P“f)] il izl e i 2.Blackwell, E.; 2004, How to prepare & business plan, Sth edi- I
. ; o Stk R tion, London: Kogah Page pbord e i
i I‘\flu;»_..igmg Project Closyrg; and project Idmumentall?ﬁ : .,-Ca.sr‘. © A 3 Deakins.Dand Freel, M (eds) 2005, Entrepreneurship and small |{ |
it R:lfl;r:su, Al s il 10 T T firms ath Fd London:MeGraw Hill ; i
i ST R g B Downe WD, 4. Hanke, I.E und Wichem, DW. 2004, Business forecasting, 8th
. T EACh, qE Mk.ﬂdgc' LT, Bamard, FL.and Dm\:ﬂmc} e { Ed.. International Bd.Upper Sadle River: Pearson/Prentice Hall. ! |
. 2001, Agribusiness Management, 3rd ed. New York: McGraw _ |
! . A i
i Hill. E :.
| 3 Olson K 1 2004, Farm Management: principles and strate- g 4 1




Upit 1M1 PRt ER YT Lt Fidalal g aure
International Market Entry _Strat_egi_:_‘;_s-Prcparqtlion :prT_EEp_&t_u

Price Quotation, Leter of Credit and other system of payment.
Uit TV : selThne st ol
The Agreement on Agrieultnie:Experiences with the Implemen- |
tation related ssues and concerns - -Am_i@.qmping Measures|

Subsidies, Countervailing Duities and Government Procurement, ||

TRIPS and Indian Agricultare, Dispute Settlement Mechanism
under the WTO. v el Lo 0
Uit ¥
Competitiveness in
for the starting ipan Export Business, Interaction with exporter:
of agricultural products and project report preparation and pre--
sentation. . | i
Reference uitd s Sl U T
1.Jain, S.C fed.), 2003, Handbook of Research in International
Marketing, Cheltenham: Edward Elgar, | it
2 Ronkainen. 1.4 and €zinkota, M.R.,2002, Best practices inin-
ternational narketing. London: Harcourt College. 111
3.Johns
Themes and Issues in;the Modern Global Eeanomy, London:

Rountledge:

iy § (e

Paper 5. Agricultural Input Marketing 11
V' e iyt WAl (i T

Unit | . SR Ah
Understanding domestic and international businessie

of seed, pesticidesti ccticides agril chemicals, f

farm machinery marketing (economic, social, political, lega, etc.)

Unt V

Glibal Food Economy; Qpémt’mﬁsj Tssues

on. D.and Turner, C., 2003, International Busimessy'

ionment |
ils, fertilizer and -

cketing - MIS for

T e bnoed el

Environmental Issues in agriculture input ma
marketingagriculture mputs.

Reference 2

| Jain, S.C{ed.) 2003, Handbook of Researchin International Mar-
keting, Cheltenham: Edward Elgar

2 Ronkainen, LA and Czinkota, M.R.,2002, Best practices i -
ternational marketing, Londont Harcourt College.

3.Johnson, D.and Tumer, C., 2003, Tngernational Business:
Themes and Issues in the Modern Global Fx::)lp)my. London:

Routledge.
Paper 6. Food Retailing

Unit I
An overview of thevast food marketing industry, including food
manufacturers, food sales agents, wholesalers, distributors, and
retailers.

Enit 11
Principles concepts, and functions of marketing as they relate
lto-a retail food store. Project-based instruction together with a
variety of work-based learning activities will he meorporated
in this course to provide real-world application.

Unit 1T
‘Introduction to Retailing, Retail format-The Food Retail Envi-
ronment - The Food Retail Customer.

Unit IV
Food value chain management, STP based on Changing Food
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COMMUNICATION MEDIA

im: Newspapers and Magazines — types of newspapers and
nd specialised — structure and functioning of newspapers
slogical developments — competition, content and style of
age newspapers and magazines- an overview.

a medium of mass communication — types of ownership:
isational structure and functioning - FM broadcasting
ming Content and style- a critical review.

on as a mass medium: Characteristics, ownership,
cture of Doordarshan — Programming pattern, content and
id regional Satellite and cable TV — Prasar Bharati- an

n pictures — historical background — structure and organization
in India — new developments in film production - -
- and prospects of film industry with special reference to
8 — documentary films- future of film as a medium of
film audiences - critical review of noted regional/national films.

fedia: Information age, knowledge society and global media
media technologies: digital revolution, internet, satellite
dia convergence, ICT uses in Public and private sector —

er high way — issues and future challenges.

Mass Media™. Anmol Pub. New Delhi. 1999.

amy.”Journalism in India”. Sterling Pub. New Delhi.1995.
Comunication in India “ Jaico pub. Bombay. 1998.

casting in India”. Sage, New Delhi. 1997.

io and TV Journalism’ Sterling Pub., New Delhi.1989.

“Tamizh Cinemavin Kadhai”. New Century Pub., Chennai. 1981.
saand Paul Wileman “Encyclopedia of Indian Cinema” Oxford Univ.

dediamorphosis-Understanding New Media”. Pine Forge Press. 1997.
grs . “India’s Information Revolution”. Sage, New Delhi. 1989.

'F a’ Publication Division, [&B Ministry, Govt. of India.

&, “Communication for development in the Third World(Theory and

i, 1991.
1 21st Century *, KM. Srivastava, Sterling Pub. New Delhi. 1998.




MEDIA ETHICS
UNIT -
Role and responsibilities of the Press — Press and Democracy — Powers and
privileges of the press — Fundamental rights — Press freedom — Constitutional
provisions — Reasonable restrictions — Press and the public opinion.

UNIT - 11

Media agenda — private and public media institutions — Media conglomeration —
Commercial Vs Public interests — Media and politics — media and corporates —
Ad. Revenue — Editorial policy — implications of foreign press in India.

UNIT- III

News selection — News values — Journalists as gatekeepers — sources of news —
maintaining confidentiality — investigative journalism — sting operations — fair -
practice and professionalism — cases of unfair journalism.

UNIT - IV
Media and the Judiciary, Legislature and the Executive — Media Laws —
violations and restrictions — media censorship — recent cases.

UNIT-V

Role and powers of Press Council — Responsibilities of the Advertising
Standards Council- Prasar Bharati : Responsibilities and powers and limitations
— Broadcasting Council- Broadcasting codes — Film Censor Board: role and
functions — other media regulatory bodies of the government

Reference:

Ahuja, B.N. History of Press, Press Laws and Communications. New Delhi:
Surjeet Publications, 1988.

Aggarwal, Vir Bala. Essentials of Practical Journalism. New Delhi: Concept
Pub. 2006.

Nalini Rajan (Ed.). Practicing Journalism. London: Sage Pub. 2005.

Joseph, N.K. Freedom of the Press. New Delhi: Anmol Pub. 1997

Ahuja B.N. Audio Visual Journalism. New Delhi. Surjeet Pub. 2000.

Shrivastava, K.M. Radio and Television Journalism. New Delhi: Sterling Pub.
1989
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10 & VISUAL PRODUCTION IN MEDIA

ucture, over view, digital broadcast, basic radio journalism,
aper and TV- news gathering- radio genres - planning and
ting for radio- story treatment- interviews- sound clips,-
ige and grammar- audio cut, cue lay out- executing program.

afotainment- youth stations- presentation- breaking news-
is- interviews- techniques - children’s program- production:
sers and promos, jingles, features, documentaries- outdoor
ms, discussion , music production, feedback & analysis
Digital Video Production: Digital Camera- Movements-
gles. Mise-en-scene. Color Temperature. Multi Camera
ic and Special Lighting Setup-Atmospheric Lighting. ENG.
ing. Montage. News Documentary. ‘

.

Digital Video Editing: Editing Techniques- Continuity-
ic. Linear and Non-Linear Editing. Capturing and Rendering
hod of Transitions. EDL Preparations. Storage Devices.
., Animations.

‘foduction Studio: Basic Studio Structure and Equipments.
dgeting. Organizational Structure of Television Channels. OB
ries. Communication Satellites. Broadcasting — Terrestrial,
ing and Scheduling Time Slot for Television Channel.

on — Gerald Millerson, Focal press,1999.London.
ision Production 2001 by Gerald Millerson .

. phy 2001 Paul Wheeler, Focal Press,. London. First edition.
Director’s Handbook 1996 — Peter Jarvis, Focal Press. II1-Edition,

I digital Video (1994) — John Watkinson, Focal Press, London.
i~ Disciplines & Techniques by Thomas D. Burrows, Lynne S.Gross — MC

#es For Video Production — Tom Letourneau.1996.Mec will
izania. First edition.




EVENT MANAGEMENT IN MEDIA

UNIT I ‘Introduction to Events: What are events; Objectives of events; Event
Characteristics Demand for Events; Why Events; When do we need events; Types of
events; Structure of events Supply and Suppliers; Distribution; Ancillary Services

UNIT II Event Process; Brief; Concept; Budgets ;Schedule of items: The suppliers
Media coverage of events; Media Coverage of an event; Themes; Beneficiary;
Creative; People Celebrities in events; The Managers and their Celebrities; How do
we get them; Money In Film Product Placement; Product Placement Basics

UNIT HI Property Creation ; Why Property Creation; How we create properties
Implications of Events; Aims; Introduction; The implications of special events; Social
and Community Implications of Events; Economic Implications of vents Income

from Events; Leisure Event; Cultural Event; Organizational Event; Personal Event:
Sponsorship and Public Funding

UNIT IV Exhibitions; A little history; What is an exhibition; Why Exhibit At An
Exhibition; Why Visit An Exhibition; Other common reasons; The conomic Impact of

Exhibitions; A cost effective way of exhibiting; ways to build a dream team; 10 steps
to create the great indoors

UNIT V India Trade Promotion Organization (ITPO) ; Pragati Maidan-Fair Worthy
At All Times ; Exhibitions in India; Promotion Through Department Stores:
Membership of International Organizations and Bilateral; Agreements; Surfing the
Information Net; BIC focus; Main Activities and Services of ITPO

UNIT VI Running Events — Some Key Questions; Writing Your Major Event
Strategy; UK Sport’s World Class Events Program; Preparing a Bid; A suggested
Business Plan Template; Insurance & Legal Issues; Marketing and Sponsorship;
Health and Safety & Risk Assessment; Data Protection; Volunteers; Ethical
Considerations; Anti-Doping; Environment: Tourism and Sporting Events; The
Economic Impact of Major Events: Sports Development; Support Services; Directory
of Useful Contacts and Resources; Checklist and Practical Last Thoughts;

REFERENCES:

Dynamics of public relations in Indian software and ITES sector ;
(2204)

Attributes of PR in the multiplex industry; Kawathekar, Parag (2004)
Brand enhancement through corporate social responsibility (2004)
Event production : lights and sound; Niyogi, Ishani (2004)

Celebrity political endorsement ; Parikh, Sejal (2004)

Role of public relation in social marketing Singh, Shruti (2004)

Chawla, Ruchi
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als — planning and design of hospital( building and physical
arate function — different types of hospitals — problems and
ospitals — history of hospital development- Department and

lifferent types of hospital. Departmentation in Ho_spital
Vertical & Horizontal — Clinical & Non clinical — supportive &

lagement — conc. pt of project — categories of projects —
t management concepts — tools and techniques for project

dation — stages — bottlenecks — feasibility report — financing
LOf projects — implementation of schedule.

uman resources and contracting — project manager — project
l project manager — roles and responsibilities of project manager
sountability in project execution — contracts and tendering ,selection

#m and procedures — working of system — design of system — project
break down structure — project execution plan — project procedure

m — planning scheduling and monitoring — monitoring contracts
€t implementation stages direction — communication in a projects —
for effective implementation reporting in project management —
IS objectives types and methods.

magement of Medical Care Hospital Services(Back Ground Papers)
Jepartment of Medical Care and Hospital Administration NIH &FW,

= A Premier for Administrator - John Rea,J Jaffrey J Fronmelt

Health Care Facilities - James Lifton Owen B Hardy

facilities for patient and visitors - Janet Reinstein Carpmgan Myro A
Simmons

agement - John Blackman

ate equipment and service contract -
fary Ann.Kelly

i-"‘"" planning and Design - G.D.Kuders

Henry Alder Hospital Electrical
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HOSPITAL OPERATION - (SUPPORTIVE SERVICES)

srtive Services — Meaning -Need and Significance — Types- Functions.
di services — Meaning —Location-Design-Food Distribution-Functions-
mctionalareas-Organization-Facilities and space requirements-RelatedIssues.
vices —Introduction, Scope -Role and Significance-Functions-Drug distribution
pn-Location-Design and Functional areas -Organization and Staffing-Facilities
guirements -Working conditions, The Job-Issues in pharmacy-The future of
dical records services- Meaning and Definition- Location —Scope-Functions -
ds - Format, Contents-Administrative Issues- Types of medical forms -

n in record keeping.

cilities Engineering —Need and Significance -Guidelines -Principles and
enance of Civil Assets- Definition —Objectives- Need & Significance —
es-Future Challenges - Computerized Maintenance Management System.
Introduction -Functions -Major Electrical Systems and Components -
nges. Water supply- Introduction -Water supply management -Factors -
al gas pipeline — Introduction - Significance —products-Installation
gration and Maintenance -Safety Issues in MGPS-Regulatory Requirements-
sional Management-Staffing-Operational Management Document. Plumbing -
iples —Standards & Codes -Issues and Challenges . Sanitation — Introduction-
“waste and health -Disposal of wastewater -Refuse collection & transport -
. Air conditioning system — Meaning & Definition —applications-Benefits-
ents -Issues and Problems. Hot water and steam supply — Introduction —
s . Communication system —Introduction & Meaning-Definitions-Scope -
onents -Modern operation and Associated Equipments —Challenges-
neering department in modern hospital- Introduction -Definitions —
ciplines -Functions -Responsibilities —Personnel-Operation & Maintenance

ry services — Introduction-Definition & Meaning -Scope & Significance of |
ions - Facilities and space requirements -Role & Responsibilities -

ilities -Staffing Requirements -Equipment -Issues & Challenges.

jees —Introduction —Definition-Objectives-Functions —Operation-Role -

equirements -Organization -Issues & Challenges .Energy conservation

on -Benefits -Approaches - Energy Management Program -Measures for
containment measures in a hospital- Introduction -Factors — |

hent of cost containment Measures - Strategies — measures- Issues & |

ation services — Introduction - Types of Transportation services-
Hon service -Inpatient Transportation services-Functions-Means of
‘services — Introduction- Meaning-Types —Usage-Functions-
sement-Location & Space Requirements -Building Design-Quality
nel Facilities -Issues & Challenges. Hospital security services -
ices -Scope — Factors-Security Management Process - Security
s -Issues & Challenges.

I
jagement — Introduction-Definitions-Types-Aims & Objectives of
“Measures-Hospital Disaster Plan — Purpose-Situation &




.fj i

Assumptions-General Considerations-Staffing. Fire Hazards & protection —Introduction -
Authority & Responsibility-Policy & Procedures —Definitions-Staffing - Fire Safety Systems-
Fire Protegtion Program-Fire Evacuation Procedure-Equipments. Engineering Hazards —
Introduction-Definition -Meaning & Types of Hazards -Risk Assessment-
RiskReductionProgrammes-Hazard Management Programmes. Radiology hazards -Meaning
& Definition -Types - Nature of Work- Hazards-Management

FRAME WORK FOR THE ABOVE TOPICS

1.Definition 2.Section or types 3.Role and functions 4.Planning consideration like location,
principles, shape, design, types, layout, special requirement 5.Equipment required 6.Staffing
7.Policies and procedures 8. Monitoring and Evaluation

References:

Hospital and facilities planning and Design - G.D.Kunders

Hand Book of Bio-Medical Engineering - Jacob Kline

Clinical Engineering Principles and Practices - Webster J.G. & Albert M.Cook

Maintenance Planning and Control - Antony Kelly Hospital Engineering in Developing
Country - Hans Pfeiff, Veera
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AL OPERATION- (PATIENT CARE)

L

pe of patient care services — significance of patient care — role of
ing and definition of Hospitals — Role of Hospitals in the
 the role of modern hospitals - classification of Hospitals.

vices — objectives of the front office department- organization chart
+- location-Qualities of the Receptionist-Registration- queries and
1t services-definition-objectives of OPD-types of Outpatient
structure and facilities —working of OPD. Inpatient services —
ne station-dietary services- sanitary and other facilities- functions.
ervices-concept — definition —objectives-location-structure —
ag services-bill and billing service meaning-types of billing —
rvice — problems in billing service.

es structure-staffing pattern-functional divisions —functions-location-
. Radiology and Imaging services — meaning — classification of
)eation-structure-staffing pattermn— infrastructure and facilities —policies

ilitation services — concept — physical therapy —occupational therapy
yearing therapy — pulmonary medicine. Blood bank services —concept
mplex- therapeutic area-laboratory. Telemedicine- definition — history

‘theatre — definition of operation suit — objectives —location-zoning-
es-nursing services in OT. Intensive care units —definition — functions
re and facilities. Hospital acquired infections — definition —
sion —precautions — Infection control Committee —Sterilization.
v Department —functions — location —working of CSSD- facilities.

jjectives —functions-role of nursing service —organisation and
d Management —nightingale ward _classification of ward-ward size.

pf quality — definition of quality —components of quality in health care-
fvices in hospitals —quality management-current challenges. Quality
surpose-method. ISO 9000 standards — concept-meaning-benefits.
sfinitions-principles of TQM-key clements —CQI —meaning —benefits —
sereditation — concept —benefits- NABL — JCAHQ. Medical tourism-
| tourism in India — significance- benefits.

OR THE ABOVE

jon or types 3.Role and functions 4.Planning consideration like location,
esign, types, layout, special requirement S.Equipment required 6.Staffing
dures 8.Monitoring and Evaluation

jgement process in Health care - S.Srinivasan

ent Profiles - Gold Berry A.J




HEALTH LAWS AND POLICIES

UNIT I Code of ethics — introduction — professional ethics — personal qualities of the medical
professional. LAWS RELATED TO MEDICAL PRACTICE Medical council act —
clinical trials — disability act — legal aspects of medical records — transplantation of human
organ act — prevention of food and adulteration act — medical termination of pregnancy act,
1971 — birth and death registration act — sex determination act — Indian mental health act,
1987 i

- UNIT I LAWS RELATED TO HOSPITAL ADMINISTRATION Companies act — law
of contracts — consumer protection act LAWS RELATED TO SUPPORT SERVICES
Biomedical waste (management and handling rules) — atomic energy act — Indian electricity
act, 1956 — Indian boiler act — pollution control act. LAWS RELATED TO HOSPITAL
FINANCE Securities and exchange board of India (SEBI) - securities contract regulation act
— negotiable Instruments act — value added act (VAT) — patient bill - IRDA — service tax.

UNIT III OVERVIEW OF HEALTH CARE DELIVERY SYSTEM Overview of health
care delivery system — brief history of evolution — growth of health care services after
independent salient features of various committees. Health care infrastructure — National
level - state level — district level —block level, primary health center level — sub center level —
village level — role of private sector & voluntary organization.

UNIT IV HEALTH CARE AGENCIES — DEFINITION - FUNCTION National health
care agencies — Indian red cross / society — hind kusht nivaran singh — Indian council for
child welfare — tuberculosis association of Indja — bharat sevak samaj — central social welfare
board — kasthuriba memorial fund — family planning association of India — an Indian blind
relief society — all India women’s conference. International health care ager :ies — UNICEF,

WHO, UNDP, World Bank, CARE — Rockefeller foundation — ford foundation Colombo
plan

UNIT V HEALTH POLICIES National health policy — salient features — population policy
2000. Pharmaceutical legislation in India — historical development of pharmaceutical
education in India and its present status. Pharmacy act — drugs and cosmetics act — narcotics
and psychotropic substances act — drug and magic remedies act — poisons act and rules. Scope
of study of the above topics to cover definition / scope / penalties / salient feature /recent
amendments affecting hospital management only for the exam evaluation.

Reference:

Elements of mercantile law - N.D.Kapoor

Export management - T.A.S. Balagopal

Bare acts relating to hospital laws - government of India publications.
Drug and pharmacy laws in India - H.K .bharathi

Government of India publications regarding drug policy Planning a community health
programme - mabry C esther

Community health nursing — Stanhop Lancaster :
Textbook of prevention and social medicine - B.K.mahajan M.C. Gupta
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STATE MANAGEMENT AND MARKET ECONOMICS
ypment Management

ace with national goals and political economic systems.

‘use and City Growth

s complexity and its impact on national development, cities as engines
' stems, resources in cities Determinants of land prices - why
Swithin cities? - from mon ocentric to disperse cities - reasons for and

nd use and Town Country planning approach and rules and regulation

sl Estate Development

)
of land, Land Pricing / valuation; Economic principles of land use;
for land use: factors affecting land supply and demand; Land
5. Supply Management, Demand side Management; Real estate
perty development and its impact on supply and demand, -method of
mental considerations.

and Housing Market

of Housing market, factors affecting housing supply and demand,
ental & cooperative organization efforts; spatial housing

DING

?".--n for Real Estate Market Analysis, Serials Publications,

tate and local Governments : A study in the political process; New
ook 1960 '

Structure of local governments throughout the world; Hague, Martinus

itbanization and urban development; New Delhi, [IPA 1968

¥elfare & Housing, TCPO, Project Planning Division; Report on
jards for planning of public sector project towns; Delhi, Govt of India
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Paper -2
LEGALISSUESANDPROFESSIONALPRACTICEN
REAL ESTATE MANAGEMENT

Unit 1: Understanding of Law
Concepts, Sources, terminologies. Significance of law and its relationship to Urban
Planning -benefits of statutory _backing for schemes-eminent domain and police

powers. Indian Constitution: concept and contents. 73'd and 74th Amendment Act,
Provision regarding property rights. '
Unit 2: Planning Legislation

Evolution; An over view of legal tools connected with Urban Planning and
Development, Town and Country Planning Act, Improvement Trust Act, Urban
Planning and Development Authorities Act — objectives, contents, procedures for
preparation and implementation of Regional Plans, Master Plans and Town Planning
Schemes. Various acts related to wurban governance, planning and development
organizations, land resources, environment protection, and public participation in
statutory planning process.

Unit3: Professional practice
Aims and objectives of professional institutes, sister bodies, professional role and
responsibility of planning consultants, professional ethics, code of conduct and scale of
professional charges. ~ Formulation of project proposal and outlines, consultancy
agreements and contracts, managerial aspects. Role in inter disciplinary groups:
Appreciation of the decision-making processes and the process in relation to varied
consultancy assignments of planning

oy
Unit4 Urban Land (Ceiling and Regulation) Act, 1976,
Land Acquisition Act, 1894, The Transfer of Property Act 1882, The Scheduled Tribes
and Other Traditional Forest Dwellers (Recognition of Forest Rights) Act, 2006 and The
Right to Fair Compensation and Transparency in Land Acquisition, Rehabilitation and
Resettlement Act, 2013

Unit 5 REGISTRATION ACT, 1908,
Guideline value & Property valuation, Ascertain the guideline value of the property
and the Stamp Duty, Registration Fees etc and other rules and regulations

SUGGESTED READINGS

1. A. Arulraj ( 2006) Methodology for Real Estate Market Analysis, Serials
Publications, New Delhi.

2. Mary Mclean. (1959) Local planning Administration, The International City
manager.

3. R. Derrick Sewell (1977) Public Participation in Planning, John & Sons.

4.. D.P.Karrigan. (1948) Town & Country Planning Act-1947, Botter Worth & Co.
Ltd. :

5. W.C. Graper. (1949) Development Procedures under Town & Country Planning
Act-1947, Crosby Lock Wood & SonsLtd.




opment Finance and Investments

Jevelopment Finance

‘components, process, credit rating and Development finance for
g. SEBI (Real Estate Investment Trusts) Regulations, 2013

al Finance

. Funding for climate change in urban areas, Fiscal agenda of
revenues; Equities; Loans; Debt financing; Pooled finance
al urban infrastructure fund, Municipal Bonds, Miscellaneous
ances, fiscal problems and issues of financial management,
dment for municipal finance, expenditure pattern, Bilateral and

: ons mobilizing resources for a project - financial resources, land

surces, and other resources.

lanning

1, process, components, investment needs, budgeting, financial
e and services

.'.,.';:"-1 3 nism
3

lopment, infrastructure and services — mechanisms and itﬁtruments,
st recovery, public private partnerships; Financial appraisal,
= Financial Risk — Sources, Measures and perspectives on risk,

v and Finance

its role National Development, aims and Obijectives of National
ing Finance, Finances in urban and rural sector; public & private
housing ., Housing Market studies: factor affecting housing markets
ite and cooperative. :

ADING

dology for Real Estate Market Analysis, Serials Eflublications, New Delhi.
m, M S. (2003) Beyond micro credit : Putfing development back
Delhi, Vistaar.
) Milwaukee's Financial Capability for Urban Renewal, Wisconsin,
evelopment.
nes F. (1992) Urban public finance in developig countries, New

Press.
) Urban Government Finance, emerging trends, London, Sage.
Urban development finance : An outcome of seminar course on urban
ent, New Delhi, SPA.
. (1976) Housing finance agencies : A comparison between states and
er Publishers.
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:al Estate Project Formulation and Appraisal
t planning:
i

Projects; Nature of planning projects; Project Life Cycle; Identification of

i Formulation and Appraisal:

-

stween projects and planning issues including sectoral policy at: Local, State
evels Project appraisal: Market analysis — Macro environment survey, survey
ket characterization, demand forecasting; Technical Analysis — Magnitude,
als, equipment, factors of production availability, implementation
ability of the plans, layout and design, location of the project; location
Jorting infrastructure requirements.

et Management and Implementation:

fteristics - pitfalls in management of a project: Techniques of management;
sstones - responsibility charts and principle responsibility, principles of
aning and activity planning; Project Implementation — methods, hurdles,
tors; Project culture: line management, steering committee, role of project
ect Control: cost and time, quality - ISI standards and its application to Indian
duction to Project Management Software (Ms Projects) and its usage.

sl

tct Evaluation and Monitoring :

gation - concurrent, ex-ante and ex-post. Methods of evaluation, techniques of
g results, Presentation of evaluation findings, Techniques of Monitoring of

jal, Economics & Social Cost:

benefit analysis, Cash Flow Analysis, Measures of Project profitability, based
es ete,. Case study method; real estate market analysis.

READING

|

6) Methodology for Real Estate Market Analysis, Serials Publications,

uis T.; Love; Ralph N.; Project Planning and Management : an Integrated
Press, NY 1980

'-;r="- ic Project Planning; Uppal Publishing, New Delhi 1981

2t planning and appraisal in planned economy the Indian context; New
lishing, 1981



